
 MCGUIRE'S SCHEMATIC OF ATTITUDE RESEARCH 
  
 

 
INPUT FACTORS (Independent Variables) 

  
OUTPUT 
STEPS 
(Mediating 
and 
Dependent 
Variables) 

 
SOURCE 

 
MESSAGE 

 
CHANNEL 

 
RECEIVER 

 
TARGET 

 C
re

di
bi

lit
y 

A
ttr

ac
tiv

en
es

s 
Po

w
er

 
. . . 

 H
um

or
 

Fe
ar

 A
pp

ea
l 

In
fo

rm
at

io
na

l 
. . . 

 Pe
rs

on
al

 
Te

le
vi

si
on

 
M

ag
az

in
e 

A
ds

 
. . . 

 A
ge

 
Se

x 
In

te
re

st
 L

ev
el

 
. . . 

 Se
at

 B
el

ts
 

Sa
fe

 S
ex

 
V

ot
in

g . . . 

Attending 
 
 

Liking 
Understanding 
Agreeing 
Remembering 
Deciding 
Acting 

McGuire, W. J. (1985). Attitudes and attitude change. In G. Lindzey and E. Aronson (Eds.), Handbook 
of social psychology (3rd ed.), Volume II: Special fields and applications. New York: Random House. 

 


